22st International Public Relations Symposium

BLEDCOM 2015 – July 3-4, 2015

Call for Papers

Sleeping (with the) Media 

The conference: BledCom symposium is an annual gathering of scholars and practitioners in public relations and related disciplines to discuss contemporary communication and management problems. So far, eight books and seven special issues of peer-reviewed journals have been published based on previous symposia (www.bledcom.com.)

Location: 	Picturesque Alpine Lake Bled in Slovenia

[bookmark: _GoBack]Topic:   	In spite of the testy relationship between the two, mass media are critical to public relations professionals. While mass media are extensions of our mind, our minds also operate as an extension of the media. However, it is true that whereas media are gaining in power, journalists have less and less of it. 

	Public relations has always been connected with media of all kinds: earned, owned, paid, social, live… In the US, there are three public relations practitioners to every journalist and they influence up to eighty percent of the mass media content. The rest of the world is moving in the same direction.

	Bledcom wishes to explore how contemporary media shape our culture, lifestyle, everyday life, and social, economic and political systems. How is the world ‘edited’ to media consumers and to public relations professionals? What forces drive contemporary media and what is the role of public relations in that process? Nearly a century after the publications of Walter Lippmann’s Public Opinion (1922) and Edward Bernays’ Crystallizing Public Opinion (1923) it may be time to raise these questions again.
	
	Among the topics that are subsumed in this 2015 theme are:
· CEO media relations,
· government and political media relations,
· activist and social movement media relations,
· media relations and corporate governance,
· media relations and corporate reputation,
· media relations crisis communication,
· media relations and employee branding,
· media relations and marketing communication,
· media relations in international communication,
· media relations across various – earned, owned, paid, social, mobile, live… -  media, 
· media economics and ownership,
· media access, reach and control,
· citizen journalism and public relations,
· ethics and corruption in media relations.
· 	
Call for Abstracts:	The program committee invites 500 – 800 word abstracts addressing the above (and allied) topics related to the conference theme. Papers may be conceptual or based on empirical data (using quantitative and qualitative methodologies).  As always, in addition to papers on the conference theme, the Committee welcomes papers on all topics related to public relations from both academics and practitioners.

Panels:	Panel Proposals are also welcome.  The proposal should describe the title and focus of the panel, name of the chair of the panel, and names of every member of the panel and title or focus of each presentation.  

Deadline:	Both paper abstracts and panel proposals should be submitted via email to bledcom@fdv.uni-lj.si no later than February 1, 2015.

Program 	Dejan Verčič, Ana Tkalac Verčič, Krishnamurthy Sriramesh
Committee:	

Please Note:	The Program Committee will be guest editing a special issue of Public Relations Review based on this topic.  Papers presented at BledCom 2015 will be considered for publication in the special issue.
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